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Fig. 1  The location of study area
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Tab.2  Cluster analysis of tourist shopping segments
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Tab.4  Views on itinerant vendors of different tourist shoppers
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Developing a Typology of Shopping Tourists in Mountain Scenic
Spots Based on Tourism Experiences and Function of Poverty
Alleviation; A Case of Lugu Lake, China

LIN Shuomo'?, LI Lihua' , HUANG Jiali'

(1. Institute of Mountain Hazards and Environment, Chinese Academy of Sciences, Chengdu 610041, China;

2. University of Chinese Academy of Sciences, Beijing 100049, China)

Abstract; Shopping constitutes an integral component of tourism experiences and it serves as a direct connection of
poor mountain community to tourism industrial chain. Tourist shopping has two major functions, tourism experience
and poverty alleviation. Based on shopping motivations, this study focused on the typology of tourist shoppers and
their preferences in Lugu Lake scenic spot, which located in a remote mountainous area in western China. The data
analysis methods of exploratory factor analysis and k-means clustering algorithm were used in this study. Different
tourists show different attitudes on shopping motivations, preferences and attitudes on itinerant vendors, so another
main purpose of this study is to investigate different groups of tourists’ shopping characteristics by market
segmentation method. In this research, 206 questionnaires were collected. The results showed that; (1) Tourists”
motivations could be divided into three levels, i. e. instrumental motivation, experiential motivation and social
motivation, the average scores of which were 4. 05, 3.08 and 2. 64 respectively based on 5-items Likert scale.
(2) Three groups of tourist shoppers were separately marked off by clustering analysis, functional (31.06% ),
mature (38.35% ) and active tourist shoppers (30.58% ). Although they had the similar instrumental motivation,
especially for the commodities with cultural symbol meanings, significant differences could be found in terms of
their gender, choose of commodity attributes, purchase sites and expenditures. Moreover, it was found that
68.93% of the functional and mature tourists are motivated by experiential motivation. (3) Mature and active
shoppers showed more positive attitudes towards itinerant vendors, which demonstrated that the tourists in this
remote mountainous area in western China tended to be mature and had certain social responsibilities. Some
suggestions on how to develop more high-end and targeted tourism products and achieve high-quality and sustainable

tourist shopping had been put forward in the final part of this study.

Key words: shopping motivation; poverty alleviation in mountainous area; tourist shopping; market segmentation



